
 

IET Hong Kong 30th Anniversary 
“Engineering the Society” Photo Competition 

 
Application: 
1. There are two groups of the competition: IET Hong Kong (Open to all IET Hong 

Kong members) and Public (Open to all aged 18 or above) 
2. All entries must be taken in Hong Kong.  Photos may be in colour or 

black/white. 
3. Submission shall be in both 4R hard copy and soft copy on a DVD (at least 1920 

x 1080 and 300 dpi and in RAW, TIFF or JPEG format). The photo title and group 
of the entry and the name, telephone number, email of the contestant shall be 
shown on the back of each photo.   

4. Entries shall not be manipulated such as adding images/objects or changing 
colours of the photo.  If any photo is found has undergone manipulation, the 
corresponding contestant may be disqualified.  

 
Judging Criteria: 
 Relating to the theme and demonstrating the ingenuity, breath and vibrancy of 

the world of engineering 
 Photographic skills 
 Overall composition 
 Creativity 
The decision of the panel of judges shall be final.  The organizer will make final 
decision on any dispute with regards to the results of this competition.  
 
Time Schedule 

1 Feb 2018 Submission Opens 

18 May 2018 Submission closes. All entries shall be received by IET Hong 
Kong on or before 18 May 2018 

28 May 2018 Result announcements. Results will be announced via IET 
Hong Kong website.  Winners will be notified individually. 

 
Rules and Regulations: 
Ownership and intellectual property rights 
1) All entries shall be the contestant’s own photographs and shall not be copied or 

purchased through any stock image provider.  They shall not be sold, published, 
or submitted to any other photo competitions before.  The IET Hong Kong will 
not be responsible for any claims or liability due to infringement of intellectual 
property rights.  In case any entry is found to have infringed others’ intellectual 
property rights, the corresponding contestant will be disqualified. 

2) Upon entering this competition, the contestant agrees to all terms, rules and 
regulations of the competition and grant IET Hong Kong and the organizer a 
non-exclusive, worldwide, royalty-free irrevocable intellectual property right. 

3) IET Hong Kong may use, reproduce and publish the entries on any media, display, 
publication, exhibition, promotional and any other materials which is deemed 
fit. 



 

4) A contestant will be disqualified if his/her entries are being sold, or applied for 
intellectual property licence after the entries are the submitted. 

5) All entries shall not be published or displayed before result announcement. 
 
Remarks: 
1) There is no fee for entering this competition. However, each contestant shall be 

responsible for all costs for producing the entries.  
2) All submitted entries will not be returned. 
3) The organizer will not be responsible for any loss or damage of the entries.  

Contestants should make copies of their own entries. In case a contestant is 
required to submit copies of the entries, the cost shall be borne by the 
contestant. 

4) The prize will be claimed in person or by a person designated by the winner.  
The organizer will verify the identity of the contestant before awarding the 
prize. 

 
Limitation of liability 
1) IET Hong Kong has the sole authority to cancel, amend or terminate the 

competition without advanced notice.  No claim for compensation will be 
entertained. 

2) Entry to the competition is on voluntary basis.  The organizer will not be liable 
to any legal claims or liability out of the competition or prize of the competition. 

 
Use of Personal Data 
1) Submission of personal information is on voluntary basis.  Entries may be 

disqualified if insufficient personal information is provided. All personal data 
collected will be handled in accordance with the “Personal Data (Privacy) 
Ordinance”. 

2) Contestants agree that their personal data will be used for: 
i. Entering the competition 

ii. Communication regarding the competition 
iii. Administrative purpose 
iv. All other reasonable and related promotional purposes, including 

publication and public display. 
 

 


